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By FleishmanHillard , Omidyar Network and Good ID team (Good ID)

23 October 2019

A guide to communicating the nature,
purpose and value of Good ID to
governments and businesses

How do we speak about Good ID in a way that communicates its
nature, purpose and value most effectively for governments and
businesses? This guide from FleishmanHillard addresses that very
question.

With support from Omidyar Network, FleishmanHillard carried out
an in-depth review of Good ID messaging based on direct
audience research and the engagement of nearly 40 privacy and
security champions from this community. The resulting messaging
framework outlines best practice for communicating about the
Good ID approach with stakeholders in both the private and public
sectors.*

Between August and September 2019, a series of key messages
were tested on over 70 government and business representatives
to assess how well different approaches resonated with these
stakeholders.** Based on this data, Fleishman Hillard produced a
series of best practice messages that explain what’s at stake and
define Good ID in a way that is clear and easy to understand.

The authors also consider the ways in which key messaging
around Good ID should vary based on whether the audience is
public or private sector. For public sector audiences, economic
growth and inclusion, data security, and the opportunity to
demonstrate leadership and innovation were particularly resonant.
Meanwhile, private sector stakeholders were incentivized by the
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ways in which Good ID could help improve performance and
support data security.

This community-driven resource complements a new social toolkit
which is designed to help partners and advocates communicate
the importance of Good ID online.

Good-ID-Twitter.png

The social toolkit offers partners ready-made graphics like the above to share.

Ultimately, this advocacy messaging toolkit is a valuable resource
that will help advocates to articulate the nature of Good ID, its
significance for different stakeholders, and its fundamental
importance in the modern world.

* The unedited messages that we were tested among government
and business representatives are available here (Appendix A).

** Detailed results of this message testing are available here
(Appendix B).

IN SUMMARY

Full title: The Case for Good ID Advocacy Messaging Framework

Authors: FleishmanHillard, Omidyar Network

Publication date: October 2019

Organizations: FleishmanHillard, Omidyar Network

View document

Case for Good ID Advocacy Messaging Toolkit_10-21-
19_FINAL.jpg

IN SUMMARY

Full title: Appendix A - Case for Good ID Msg for Testing

Authors: FleishmanHillard, Omidyar Network

https://web.archive.org/web/20210918225909/https://spark.adobe.com/page/xKI1heET98xP8/
https://web.archive.org/web/20210918225909/https://goodid-production.s3.amazonaws.com/images/Good-ID-Twitter.width-1500.png
https://web.archive.org/web/20210918225909/https://goodid-production.s3.amazonaws.com/images/Good-ID-Twitter.width-1500.png
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/18/Appendix_A_-_Case_for_Good_ID_Msg_for_Testing__10-21-19_FINAL.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/20/Appendix_B_-_Case_for_Good_ID_Message_Testing_Report_10-21-19_FINAL_X9gGCbF.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/17/Case_for_Good_ID_Advocacy_Messaging_Toolkit_10-21-19_FINAL.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/17/Case_for_Good_ID_Advocacy_Messaging_Toolkit_10-21-19_FINAL.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/17/Case_for_Good_ID_Advocacy_Messaging_Toolkit_10-21-19_FINAL.pdf


2/2/24, 2:13 PM The Case for Good ID – A Messaging Toolkit (Good ID)

https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-case-for-good-id-reaching-decision-makers/ 3/6

Publication date: October 2019

Organizations: FleishmanHillard, Omidyar Network

View document

Appendix A - Case for Good ID Msg for Testing COVER
image.jpg

IN SUMMARY

Full title: Appendix B - Case for Good ID Message Testing Report

Authors: FleishmanHillard, Omidyar Network

Publication date: October 2019

Organizations: FleishmanHillard, Omidyar Network

View document

Appendix B - Case for Good ID Message Testing Report_10-
21-19_FINAL COVER IMAGE.jpg

THEMES

Defacto ID & data trails  Issued ID  Self-asserted ID

Social media

SHARE THIS

https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/18/Appendix_A_-_Case_for_Good_ID_Msg_for_Testing__10-21-19_FINAL.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/18/Appendix_A_-_Case_for_Good_ID_Msg_for_Testing__10-21-19_FINAL.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/18/Appendix_A_-_Case_for_Good_ID_Msg_for_Testing__10-21-19_FINAL.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/20/Appendix_B_-_Case_for_Good_ID_Message_Testing_Report_10-21-19_FINAL_X9gGCbF.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/20/Appendix_B_-_Case_for_Good_ID_Message_Testing_Report_10-21-19_FINAL_X9gGCbF.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/documents/20/Appendix_B_-_Case_for_Good_ID_Message_Testing_Report_10-21-19_FINAL_X9gGCbF.pdf
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?theme=de-facto-id-data-trails
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?theme=issued-id
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?theme=self-asserted-id
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?theme=social-media


2/2/24, 2:13 PM The Case for Good ID – A Messaging Toolkit (Good ID)

https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-case-for-good-id-reaching-decision-makers/ 4/6

SEE MORE

 

FleishmanHillard is a global PR & digital marketing agency
focused on crisis communications, brand marketing and
paid & organic social media to maintain a positive image.

ABOUT THE AUTHOR

Omidyar Network first began championing Good ID in
2016. It is a global network of innovators, entrepreneurs,
technologists, advocates, investors, activists, and
organizations committed to addressing the most critical
economic, technological, and societal issues of our time.

ABOUT THE AUTHOR

The #GoodID team edits the website and takes care of
engagement in the community working toward Good ID.

ABOUT THE AUTHOR

https://web.archive.org/web/20210918225909/mailto:/?subject=GOOD%20ID%3A%20The%20Case%20for%20Good%20ID%20%E2%80%93%C2%A0A%20Messaging%20Toolkit&body=https%3A//www.good-id.org/en/articles/the-case-for-good-id-reaching-decision-makers/
https://web.archive.org/web/20210918225909/https://twitter.com/intent/tweet?text=GOOD%20ID%3A%20The%20Case%20for%20Good%20ID%20%E2%80%93%C2%A0A%20Messaging%20Toolkit&url=https%3A//www.good-id.org/en/articles/the-case-for-good-id-reaching-decision-makers/


2/2/24, 2:13 PM The Case for Good ID – A Messaging Toolkit (Good ID)

https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-case-for-good-id-reaching-decision-makers/ 5/6

VIEWPOINT

The Role of the Public Sector in Exploiting Digital
Identification Systems for a Sustainable Economy

Seamfix explore how digital identity systems can achieve reliable and stable
economies.

VIEWPOINT

Benefits of SSI and Blockchain in Digital Identity

Andre Boysen of SecureKey explains how self-sovereign identity can
promote privacy and user control.

https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-role-of-the-public-sector-in-exploiting-digital-identification-systems-for-a-sustainable-economy/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-role-of-the-public-sector-in-exploiting-digital-identification-systems-for-a-sustainable-economy/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?type=viewpoints
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-role-of-the-public-sector-in-exploiting-digital-identification-systems-for-a-sustainable-economy/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-role-of-the-public-sector-in-exploiting-digital-identification-systems-for-a-sustainable-economy/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/benefits-of-ssi-and-blockchain-in-digital-identity/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/benefits-of-ssi-and-blockchain-in-digital-identity/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?type=viewpoints
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/benefits-of-ssi-and-blockchain-in-digital-identity/


2/2/24, 2:13 PM The Case for Good ID – A Messaging Toolkit (Good ID)

https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/the-case-for-good-id-reaching-decision-makers/ 6/6

VIEWPOINT

How the Separation and Unseparation of
Concerns Contribute to SSI’s Dystopian Promise

A critique of SSI’s current architecture.

ABOUT

GOOD ID EXPLAINED

WHAT IS DIGITAL

IDENTITY?

WHAT IS GOOD ID?

WHAT IS #GOODID?

WHAT CAN I DO?

EXPLORE

ALL ARTICLES

CASE STUDIES

EXPLAINERS

NEWS

REPORTS

TOOLKITS

VIEWPOINTS

SEARCH

ENGAGE

GET INVOLVED

#GOODID AWARDS

EMAIL BULLETIN

DIGITAL ID GLOSSARY

JOIN IN ON TWITTER

STORIES ON INSTAGRAM

CONTACT US

COPYRIGHT

NOTICE

TERMS &

CONDITIONS

PRIVACY POLICY

MODERATION

POLICY

 

https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/how-the-separation-and-unseparation-of-concerns-contribute-to-ssis-dystopian-promise/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/how-the-separation-and-unseparation-of-concerns-contribute-to-ssis-dystopian-promise/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/search/?type=viewpoints
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/how-the-separation-and-unseparation-of-concerns-contribute-to-ssis-dystopian-promise/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/how-the-separation-and-unseparation-of-concerns-contribute-to-ssis-dystopian-promise/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/about/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/about/#section-1
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/about/#section-1
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/about/#section-2
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/about/#section-3
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/about/#section-4
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/?type=case-studies&theme=&author=&org=
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/?type=explainers&theme=&author=&org=
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/?type=news&theme=&author=&org=
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/?type=reports&theme=&author=&org=
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/?type=toolkit&theme=&author=&org=
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/articles/?type=viewpoints&theme=&author=&org=
https://web.archive.org/web/20210918225909/https://www.good-id.org/search/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/engage/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/awards/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/engage/bulletin/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/glossary/
https://web.archive.org/web/20210918225909/https://twitter.com/goodid
https://web.archive.org/web/20210918225909/https://www.instagram.com/goodidstories/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/engage/contact-us/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/copyright-notice/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/copyright-notice/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/terms-conditions/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/terms-conditions/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/privacy-policy/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/community-moderation-policy/
https://web.archive.org/web/20210918225909/https://www.good-id.org/en/community-moderation-policy/
https://web.archive.org/web/20210918225909/https://twitter.com/GoodID
https://web.archive.org/web/20210918225909/https://instagram.com/goodidstories/

